
Days & Times
Industry Professionals Unsubscribe 
from Email Marketing Campaigns

MISSION
Help Marketers gain a more holistic view of the behavioral 
patterns of their audiences.
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Data is based on a 2016 study of over 150 million campaign events. 

Send Time Personalization.
Reach your audience when  
they’re in their inbox.www.theseventhsense.com
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